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Observations

Researcher Mari Suoranta has studied Multimedia Messaging Services (MMS) in the Business-to-Consumer sector. The studied mobile services were divided into four groups: commercial, entertainment, news, and professional. The special issues included, but were not limited to, the following key areas: what is the possible future killer application, what are the triggers in the non/usage of mobile services, which factors add to perceived value, what is the optimal product range in terms of particular customer segment needs, and what are the next steps in the technological developments. Also touched upon were remote diagnostics, mobile radio, and video screening. 

Plans

Researcher Juha Munnukka has joined this project as a Ph.D. candidate. Earlier studies have indicated that future research is needed, especially in the field of price formation. Munnukka’s research focus is on studying the relationship between pricing and mobile service adoption. 


Tässä hankkeessa luodaan perusteet mobiilipalveluiden asiakaslähtöiselle tuotteistamiselle. Hankkeessa kartoitetaan muun muassa sitä, miten asiakas havaitsee hinnan jakautuvan palveluntarjoajan, teknologiatuottajan ja sisällöntuottajan kesken, ja miten tämä asiakkaan mielikuva vaikuttaa tuotteen käyttöön. Hanke tuottaa käytännön työkaluja tuotekehityksen tueksi mobiilipalveluita kehittäville ja myyville tahoille kuluttajamarkkinoilla.
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Product and service quality as a results of different parties co-operation





Perceived benefits versus perceived total costs 


Expectations versus experienced quality 


Consumer perception of different parties contribution to the total value
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