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Observations

Researchers Kaapo Heikkinen and Ari-Jaakko Järvinen have studied Multimedia Messaging Services in the Business-to-Business sector. The main focus has been on MMS enhanced problem solving in the business environment. The special issues include, but are not limited to, the following key areas: does MMS enable more efficient problem solving, in what kind of problem solving situations MMS is most likely to be applied, in what stages of problem solving MMS provide the highest perceived value, and what are the strengths, weaknesses, opportunities, and threats that MMS posses in organizational problem solving processes. 

Plans

Researcher Anja Härkönen has joined this project as a Ph.D. candidate.  By the year 2020 mature customers (a.k.a customers over 65 years of age) will be the largest and the most heterogenous yet the least studied customer segment.  Many mature customers are in fact willing to use Internet-based services but they feel that it is some how socially unacceptable for them to use such services.  By developing services, which attract also mature customers, the critical penetration rates for profitable mobile services can be reached. 

Consumer education model for mature consumers (Oumlil and Williams 2000).

Special focus in this study will be in the user experience and the product usuability in an electronic environment. For example, the user experience in terms of usuability will be tested on a fixed-line network compared to a wireless network.

Tässä hankkeessa luodaan perusteet asiakkaan saumattomalle käyttökokemukselle sähköisessä palveluympäristössä. Hankkeessa kartoitetaan muun muassa sitä, miten asiakas määrittelee käytettävyyden kiinteässä verkossa suhteessa langattomiin palveluihin. Erityinen paino on ikääntyvien asiakkaiden erityistarpeille, ja niiden soveltamisessa massamarkkinoille. Hanke tuottaa käytännön työkaluja tuotekehityksen ja erityisesti käytettävyyden kehittämisen tueksi sekä kuluttaja- että yritysmarkkinoilla.
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